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DESCRIPTION 
  

 

Analysis and use of current and emerging social media, such as Twitter, Facebook, Tumblr, 
YouTube, Reddit and other platforms, for journalists.  0602.00 

  

  
STUDENT LEARNING OUTCOMES 
 
At the conclusion of this course, students will demonstrate that they can: 

• Identify major social media platforms and the role each play; 
• Devise strategies for producing relevant content for specifically determined audiences; 
• How social media can be used as a journalistic tool, how it directly affects news 

gathering and distribution; 
• Separate fact from opinion and develop critical thinking skills; and 
• Use social media to build networks and enhance job prospects.  

 
STUDENT PERFORMANCE OBJECTIVES 
 
During the course, students will:  

• Develop a blog/stream and contribute posts as assigned; 
• Become regular readers and commenters on blogs/streams as assigned; 
• Participate in class and social media discussions and produce material as assigned; 
and 

• Develop a Twitter feed and LinkedIn profile 
 
GRADING 
 

• Attendance/participation  50% 
• Assignments    25% 
• Final                                  25% 

 
 
COURSE OUTLINE 
 

Week 1:  Introductions, objectives, social media survey. (Assignment: Choose a site to 
showcase next week, demonstrating what you like or dislike about it.) 
 
Week 2: Review social media history. (Assignment: Pick a news story to follow on social 
media and present next week.) 
 
Week 3: Social media basics, gmail, Twitter, Facebook, Tumblr, LinkedIn, Podcasts, 
YouTube and video, MySpace, etc. (Assignment: Create a unique Twitter feed and set up 



	   2	  

gmail account for class use.). 
 
Week 4: Blogging: What is it and is it different from other social media or Web sites? 
(Assignment: Pick a topic to follow on both a Web site and a blog and using your Twitter 
feed compare differences.) 
 
Week 5: Other social media issues: Copyright, Instagram as an example, hashtags, 
posting audio and video and what is acceptable, news aggregators and what is fact and 
what is opinion and why it matters. (Assignment: Pick a controversial topic or post that 
featured audio, images or video and outline its significance in class.) 
 
Week 6: Guest Lecture: Sherry Hu*, former KPIX news reporter, on the changing role of a 
reporter: It’s not just the stand up that counts any more. (Assignment: Detail what is 
involved in being a TV reporter and if you would add or subtract to their current duties.) 
 
Week 7:  News organizations: How they transformed from “old media” to “new media.” 
Cases studies: PBS NewsHour, The New York Times, National Public Radio, et al. 
(Assignment: Pick an “old media” news organization and outline how it transformed, 
successfully or not, using social media.)  
 
Week 8: Guest Lecture: Oakland Local and Oakland Digital (ODALC) to discuss local 
reporting and the use of social media, digital arts in an urban setting. (Assignment: Identify 
a local story and detail the number of social media platforms on which it appears.)  
 
Week 9: Online-only news organizations: How they changed the journalistic environment. 
Cases studies: Huffington Post, The Daily Beast, California Watch, Oakland Local, et al. 
(Assignment: Choose an online news organization and critique its coverage of a news 
topic.) 
 
Week 10: Guest Lecture: Seth Rosenfeld, author of Subversives: The FBI's War on 
Student Radicals, and Reagan's Rise to Power and an investigative reporter, on use of 
social media and the Center for Investigative Reporting.  (Assignment: Review and critique 
the CIR Website, blogs, video and backlash.) 
 
Week 11: Guest Lecture (via Skype): Vivienne Walt, Foreign Correspondent for Time 
Magazine on covering international stories via social media and the “Arab Spring” 
movement’s use of social media. (Assignment: Find coverage of the Arab Spring and 
detail how social media was used.) 
 
Week 12: Developing Content for Social Media: In class assignment: Write a 350 word 
news story and develop a social media plan to disseminate the story as widely as 
possible. (Assignment: Execute your plan using your Twitter feed, other social media, as 
outline in class.) 
 
Week 13: SPRING BREAK 
 
Week 14: Guest Lecture: Aaron Harbor, blogger and technician at 9th Floor Radio on audio 
streaming, Internet radio and related social media networks. (Assignment: Identify a 
streaming radio station, out and critique its related social media networks.) 
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Week 15: Guest Lecture (via Skype): Staton Winter, photojournalist, on the use of social 
media in photojournalism, trends and pitfalls. (Assignment: Choose topic to photograph 
and use social media and your Twitter feed to gain attention to your photograph.) 
 
Week 16: Guest Lecture: Jay Calhoun and Josh Kahn of Peralta TV on the use of 
YouTube, video and social media and the use of social media in sports coverage 
(Assignment: Select a sports video or team and detail the use of social media in its 
presentation.)  
 
Week 17: LinkedIn: The use of LinkedIn and other similar sites to build networks, find 
sources and enhance job prospects. (Assignment: Create a LinkedIn profile.)  
 
Week 18: Overview of course, assessment of what was learned and how it can be used. 
Final exam.  
 
________________________________ 
 
* Other guest lecturers could include: Meredith May, SF Chronicle, Jackie Northam, NPR, 
Jim Zarolli, NPR, Bart Zeigler, The Wall Street Journal, Dan Borenstein, Bay Area News 
Group and others.  
        
 
  


